Marketingology - 2 Days
The Art of Attracting New Customers and Markets

Course Description: Thistwo-day course teaches participants techniquesfor creating and attracting new
customersaswell asgetting past customersto repurchase. Thiscourseisdesigned to begin with fundamental s of
marketing and go through each of the different mediatypesto createasuccessful marketing campaign. Participants
will discusspricing, createtheir uniqueselling proposition, and examine copy which sells.

Course Objectives:

* Anayzetheimportanceof marketing

»  Examinecontrolling factorsof marketing

» Evauatequalitiesof agreat market

» Discussthefour P sof marketing mix

e |dentify discountsand special offers

*  DesgnUSP: Unique Sdlling Proposition

* Review productlifecycle

» Classfy techniquesfor repositioning aproduct or service

* ldentify typesof buying decisions

* Desgnmessageswhichareemotiona

» Discussconsumer behavior

* Anayzebarriersto product positioning

» |dentify guidelinesto repositioning aproduct or service

» Evaduaeproductlifecycle

* Examinewayschangeinfluencespricing

» Discussthe benefitsof headline core competencies

* Anayzebenefit Satements

* Discussmailing lis'sand demographics

» Evauatethestrengthsand weaknessesof differentiation

* Andyzethetypesof buyers

* Examinedirectmail

» Discussgood yellow page advertisements, brochures, direct mail, businesscards, billboards, internet,
and display advertisements
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